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Marketing research

… is a systematic data collection, recording and analysis related to a 
specific marketing situation or problem that the company is dealing with



Marketing research

… connects consumers, customers and the public with a company 
through information

… uses information to define marketing opportunities and problems, 
to create, improve and evaluate marketing activities, to monitor 
marketing efforts and to improve understanding of marketing as a 
process

… creates methods for data collection, controls and implements data 
collection process, analyses data and presents the findings and 
conclusions



Marketing research

1. provides information that helps marketing managers to decide

2. includes planning, specification, collection and analysis of data

3. presents results of conducted analyses to managers



Marketing research

• uniqueness: every research is original

• high explanatory ability: data is as accurate as possible

• up-to-dateness: data becomes very soon outdated therefore, it is 
necessary to repeat the research

• high financial requirements: price depends on extent, depth and 
used methods

• high requirements of researchers’ qualification: research can be 
conducted only by marketing professionals who have master research 
methods



Marketing research vs. market research
Market research 

• market is a specific group of customers in a particular geographical 
region

• systematic data collection, recording and analysis, focused on a specific 
market



Marketing research vs. market research
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• already in 70’ in 20th century - need for segmentation, marketing 
turns to the customer

• the environment is constantly changing
• decisions must be based on information
• transfer from price to non-price competition

Needs for marketing research



Needs for marketing research
1. Global world and customization (transfer from local to national and 
global marketing)
=> the company and the customer are very far from each other, but the 
product is tailored to the customer



Needs for marketing research
2. Customers knowledge and online reviews 
=> the customer is becoming more and more educated, looking for 
information on the internet, looking at reviews



Needs for marketing research
3. Hypercompetition
=> the company must have an effective marketing mix



Needs for marketing research
4. Demographical changes
=> smaller households (single, mingle, fewer children), older parents, 
wealthier population, more educated population)



Needs for marketing research
• customer and supplier: profit can be achieved only if the abilities of a 

company are in accordance with the needs of the customers => 
information flow is necessary (= task of the marketing research)

CUSTOMER:
I would like 

to fill the 
round holes.

SUPPLIER:
We produce 
four-sided 

blocks.
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Role of marketing research in marketing 
management
• to know the company's environment, the target markets, customers, 

their needs and wants, to know the competition

• to realistically evaluate the company's resources, possibilities, and 
skills and set up realistic objectives



Role of marketing research in marketing 
management

Marketing research in marketing 
management and the decision-making 
process fulfills two essential functions:

1. It reduces risks and information uncertainty 
in marketing planning and activities.

2. It monitors and controls marketing activities. 
It allows us to make flexible adjustments to 
changing market conditions.

I don’t 
know
if we 

should
enter the 
Australian 
Market?



Role of marketing research in marketing 
management

Market analysis

Market segmentation

Marketing strategy
design

Marketing mix

Implementation
and control 
(monitoring)

Marketing research
1. risk reduction

2. flexible adjustments



Value should exceed estimated costs

Value

● Decreased uncertainty
● Increased likelihood of a 

correct decision
● Improved marketing

performance and resulting
higher profits

Costs

● Research expenditures
● Delay of marketing 

decision and possible 
disclosure of 
information to rivals

● Possible erroneous 
research results
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The use of marketing research

• Market analysis research
• Customers research
• Competition research
• Product research
• Price research
• Image research
• Advertising research
• Sales, distribution research
• Media research
• Industrial research (B2B)
• Prognostic research



Research 
purpose 

definition of 
needs

product launch and growth performance 
improvement

further steps

Research type concept testing marketing planning, prices, 
advertisements tests, packaging

customer 
satisfaction, 

customer value

export



When to conduct MR?

Is sufficient
 time 

available?

Information 
already on 

hand
inadequate?

Is the 
decision of 
strategic
or tactical

importance?

Does the
information

value
exceed the
 research 

cost?

Conduct
Marketing
Research

Do Not Conduct Marketing Research

Time Constraints Availability of Data Nature of the Decision Benefits vs. Costs

Yes YesYesYes

No No No No



Thank you for your attention!


